A study of electronic publishing industries in China by Chiu, Vicki
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
QUT Digital Repository:  
http://eprints.qut.edu.au/ 
Chiu, Chi Hsuan (2008) A Study of Electronic Publishing Industries in China. China 
Media Observatory Newsletter(6). pp. 6-8. 
 
 
          © Copyright 2008 (please consult author) 
A Study of Electronic Publishing Industries in China 
Vicki Chihsuan Chiu, School of Creative Industries, Queensland University of Technology, Australia.  
6
According to article two of “The 
Regulations of Electronic Publishing 
Management”, issued by the Gener-
al Administration of Press and Pub-
lication (GAPP) on 1 January 1998, 
HOHFWURQLFSXEOLVKLQJ LVGH¿QHGDV
the mass media that adopts digital 
technology to copy and distribute 
LQIRUPDWLRQVXFKDVWH[WV¿JXUHV
photos, and audio and video ma-
terials, to express thoughts, popu-
larize knowledge and accumulate 
culture. Media formats include 
Floppy Disk (FD), Compact Disk- 
Read-Only-Memory (CD-ROM), 
Compact Disc Interactive (CD-I), 
Photo-CD, Digital Versatile Disc-
Read-Only-Memory (DVD-ROM), 
IC-Card and other GAPP approved 
formats. However, Chinese schol-
DUVDQGRI¿FLDOVVRPHWLPHVH[WHQG
the scope of electronic publishing 
to other Internet activities, broad-
HQLQJ WKH JHQHUDO GH¿QLWLRQ )RU
example, the “2006 Annual Report 
of Chinese Electronic Publishing 
Industries” included online games 
and blogs in electronic publishing 
(Li 2007,2). 
Chinese electronic publishing 
industries have achieved several 
critical milestones. The early icon 
of e-publishing in China was “peo-
plespace” which embraced www.
people.com.cn, and www.bookoo.
com.cn. In 2001, Beijing Founder 
Apabi Technology Limited designed 
WKH ¿UVW VHOIGHYHORSHG VRIWZDUH
Apabi Reader and other Internet 
solutions to explore new possibili-
ties in the Chinese market. China 
Intellectual Property Publishing 
+RXVH ODXQFKHG WKH¿UVW µSXEOLVK-
ing on demand’ e-book on 16 April 
2004. The Chinese Institute of 
Publishing Science (CIPS) set up 
the DigiBook Research Centre in 
2005. The China Publishing Group 
established Digital Media Limited 
Ltd. on 22 April 2008. The General 
Administration of Press and Publi-
cation (GAPP) and Shanghai gov-
HUQPHQWVHWXS WKH¿UVWDQGRQO\
national digital publishing station 
in Zhangjiang on 16 July 2008.
Electronic publishing has been 
fully supported by the Chinese gov-
HUQPHQW )RU H[DPSOH ERWK µ7KH
11th Five-Year Guidelines (2006-
¶ DQG WKH µ0DMRU +LJKWHFK
Projects Planned for 2006-2010’, 
issued in 2006 by the Chinese gov-
HUQPHQW VXSSRUWHG WKH RI¿FLDO
promotion of digital publishing. 
These plans include building digital 
multi-media infrastructure, creat-
ing an integrated national digital 
publishing system, developing a 
Chinese characters system, setting 
up a national knowledge resources 
database, developing a national 
animation development project, 
an ancient book digitalization proj-
ect, a national copyright protection 
development project, and a digital 
cultural communication project.
$W WKH µ ,QWHUQDWLRQDO
Copyright Forum’ Yan Xiaohong, 
Vice-Director of GAPP, reported 
that the overall income of e-pub-
lishing industries was $US 2.93 bil-
lion (€2.3 billion). In 2006 Internet 
journals accounted for $US 73.2 
million (€57.3 million); e-books for 
$US 21.9 million (€17.1 million); 
online games for $US 0.95 billion 
(€0.74 billion); web advertising for 
$US 0.73 billion (€0.58 billion); 
online music for $US 17.5 million 
(€13.7 million); and mobile phone 
content for $US 1.17 billion (€ 
0.91 billion).million) to 16 Chinese 
game companies until 2008 (Eco-
nomic Examiner, 2005). Since the 
new policies were enforced Korean 
games have gradually lost their 
market share on mainland China 
(they used to account for 80% of 
the total market).
Analysis of the growth rate of 
electronic publishing shows that 
sales volumes of e-books in 2007 
increased 23.6% over 2006. Ac-
cording to the statistics of the Chi-
na Book Business Report (2008), 
there are over 500 publishing 
houses with an e-book business in 
China. The number of e-books in 
China reached 400,000 at the end 
of 2007. Moreover, e-magazines 
had 40 million users and mobile 
publishing 30 million users at the 
end of 2007 (Cui 2008,18).
Chinese electronic publish-
ing industries have four distinctive 
characteristics: 
1) the concentration of digital 
publishing industries is high com-
pared to other industries. The top 
four e-book companies (Beijing 
Founder Apabi Technology Limited, 
Sursen, Ssreader, ChineseAll) pro-
duce over 90% of all e-books. In 
addition, the China National Knowl-
edge Infrastructure (CNKI), Wan-
fang Data, Cqvip and Qikan have a 
market share of electronic academ-
ic journals of more 90%. The main 
clients of e-books and academic 
journals in China are still institu-
tions, such as schools (e.g. primary 
schools, junior schools and univer-
sities), public libraries, education 
website companies and business 
units. The total sales income from 
e-books of the top ten publishing 
houses has reached $US 0.59 mil-
lion (€0.46 million). Although the 
DPRXQWLVQRWVLJQL¿FDQWWKHFRVW
of e-books is much lower than that 
of traditional printed books. There-
fore, the income from e-books can 
EH UHJDUGHG DV µDSSUR[LPDWH QHW
SUR¿W¶ &KLQD %RRN %XVLQHVV 5H-
port, 2008). 
2)  The electronic publishing 
formats in China are varied. Ex-
cept for two international stan-
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dards (PDF and XML), several e-
publishing software applications 
have been self-developed in China, 
such as the Beijing Founder Apabi 
Technology Limited’s Apabi Reader, 
Ssreader’s PDG and CNKI’s CAJ. 
3) Integration with mobile 
phones and multi-platform e-book 
machines such as Nokia, Dopod 
and Konka is well established in 
China (China Book Business Report 
2008,3). Third generation (3G) 
mobile phones that feature multi-
media, personal and high interac-
tion in broadband results in the 
mobile value-added system. China 
Mobile (Monternet) and China Uni-
com are the two biggest mobile 
phone value-added service provid-
HUV7KH¿UVWPRELOHSKRQHQHZV-
SDSHUµ&KLQHVH:RPDQ1HZV¶ZDV
launched on 18 July 2004. Then 
FDPHWKH¿UVWPRELOHSKRQHQRYHO
µ2XWVLGHRIWKH:DOO¶ZKLFKWRWDOHG
4200 words and was divided into 
60 chapters for distribution to cell 
phone users in 2004.
4) The demand for e-publishing 
LQ&KLQDLVKXJHEXWLVQRWVDWLV¿HG
$FFRUGLQJWRµ7KH6WDWLVWLFVRI&KL-
nese Internet Development’ (China 
Book Business Report 2008), citi-
zens pointed out that e-book con-
WHQW LV WKHWRSXQVDWLV¿HG LWHPRI
Internet activities in six continuous 
investigations.
To sum up, with the full sup-
port of the Chinese government, 
electronic publishing industries are 
developing rapidly in China. The 
concentration of Chinese digital 
SXEOLVKLQJ¿UPV LVKLJKFRPSDUHG
to other industries. E-publishing 
formats and integration with mo-
bile phones and multi-platform e-
book machines are varied. Further-
more, the demand for e-publishing 
LQ&KLQDLVKXJHEXWQRWVDWLV¿HG
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